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For The Media: A Starting Point 

 
We are confident that you will not have a problem finding an interesting storyline, or a new angle on 
current "hot topics" or even getting back-to-basics. But we also know everyone loves lists, so to get you 
started we have put together a list of ideas that are yours for the taking. It is not meant to be all-
inclusive, just food-for-thought.  Our only caveat is that this list is a moving target.  Every time we talk to 
somebody new, we discover that different aspects of Red & Black, our book, our story and/or our many 
detours, have piqued their interest.    
 
The Book  

 The story of how the book came to be 
 A unique format and approach 
 A three-month memoir offering a lifetime of advice 
 Targeted at baby boomer women – embraced by men and women, from middle school students 

to senior citizen across all income levels 
 Is it a fun summer beach book or a serious self-help book? 
 How did a “calling card” for Hollywood take on a life of its own? 

 
The Individuals  

 Who Are Red and Black? 
 Real Sisters.  Real Life. Real Amazing Story. 
 How did two sisters, as unknown and first time authors, manage to write a book that is 

resonating with such a diversified audience? 
 How did Red and Black, with no backgrounds in education or criminal justice, find themselves 

not only involved in those areas, but taking a public stance on the challenges facing each. 
 Why are readers and audiences referring to themselves either as Black-like or Red-like, or 

sometimes by another color entirely? 
 
The Business 

 A business plan that did not go as planned 
 How does a control freak (Black) deal with totally unexpected detours? 
 How did Red & Black get Neiman Marcus onboard? 
 Creating a hybrid publishing model 
 Why would Red & Black, much to the dismay of their lawyers and accountants, focus on 

philanthropy before profit?  
 Good news/Bad news: More content than they know what to do with 
 A business that does not fall neatly into a box 
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The Philosophies 

 Why all your decisions should be based on values and priorities 
 Made in the USA 
 Supporting the entrepreneurial spirit 

 
Charities 

 The Make-A-Wish Foundation 
 

 
For more information on Red & Black visit RedandBlackBooks.com, which contains a wealth of 
information about us, our books, our monthly columns, as well as our detours into the world of 
education and criminal justice. 
 
For the section developed for the media, please click here. 
 
To contact us: 

 Email: Media@RedandBlackBooks.com 
 Telephone: 281.265.0096 
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